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Ethical Social Response
Part 1: Article Review, Analysis and Recommendations
Article 1: Go Ahead Be Evil
Overview
In a 2015 article titled “Go Ahead Be Evil,” Bill Saporito highlights the ethical issues surrounding the prioritization of profit maximization over the Corporate Social Responsibilities of an organization. Throughout the article, Saporito (2015) mainly analyzes the opposing perspectives of two business leaders, Kevin O’Leary and Adam Lowry, regarding this issue. On one hand, O’Leary strongly believes that the ultimate purpose of a business is to maximize profits and therefore provide more benefits to its shareholders who then use the additional income to enhance the living standards of other people in society (Saporito, 2015). On the other hand, Lowry argues that focusing on profits does little to meet the environmental and societal needs and may eventually have adverse economic impacts (Saporito, 2015). O’Leary’s perspective aligns with Milton Freedman’s philosophy that socially conscious corporations incur more costs and are therefore less effective in utilizing or making revenue (Saporito, 2015). Additionally, O’Leary argues that only a few of these socially conscious companies succeed since their business model overburdens them with more responsibilities, thereby limiting their capacity to provide more benefits to their shareholders (Saporito, 2015).
Conversely, Lowry’s perspective supports the view that profit-prioritization has contributed to disastrous environmental impacts such as degradation, as well as societal economic disparities due to capitalist objectives (Saporito, 2015). This point of view also acknowledges the market forces and social pressure in the current society that favor socially conscious business models (Saporito, 2015). More specifically, not only has the parity in revenue generated between socially responsible firms and profitability-driven been progressively decreasing, but socially conscious companies may also last longer than their profit-oriented competitors (Saporito, 2015). Additionally, socially conscious organizations may face fewer challenges in acquiring quality employees (Saporito, 2015). Apart from these market forces, the current society has a preference for organizations that do not solely prioritize profitability (Saporito, 2015). According to Saporito (2015), most Millennials prefer to be customers of such organizations, to be employed in such organizations, or to trade with such organizations. Furthermore, there have been recent changes in customers’ shopping patterns that indicate their inclination towards companies that offer their products or services with social responsibility in mind (Saporito, 2015).
Analysis
In my opinion, both O’Leary and Lowry can use ethical theories to justify their perspectives. O’Leary mainly adopts a consequentialist approach that judges the morality of an action based on its results. This approach solidifies the ethical basis of his argument that focusing on profit will generate more financial benefits to shareholders, who will “reinvest their capital and start new jobs, and provide innovative products and services that improve lives” (Saporito, 2015). Using this logic, prioritizing profit maximization will ultimately be beneficial to society since the shareholders can give back through their additional gains (Saporito, 2015). However, Lowry’s approach is more utilitarian in that although shareholders can give back to society, only a small part of the society benefits from donations since they do not solve all the economic challenges facing society. Furthermore, according to Lowry, neglecting the environment has far worse implications since drastic environmental changes also affect the market (Saporito, 2015). Consequently, both of these business leaders can ethically justify their perspectives.
However, the adoption of socially conscious business models continues to raise ethical controversies because organizations have different values and objectives, which implies that their interpretations of what counts as ethical corporate practices vary (Hartman, DesJardins, & MacDonald, 2017). Additionally, the lack of a standardized universal system of evaluating the success of a business in adopting socially responsible behavior complicates these issues (Mujtaba & Cavico, 2013). Therefore, different organizations may disagree on what the successful application of CSR is. Also, the objectives of an organization in adopting Corporate Social Responsibility can raise ethical concerns. For instance, many organizations have only taken up socially responsible practices to enhance their reputation among investors to protect the company from a drop in the stock market share prices (Mujtaba & Cavico, 2013). Similarly, a positive reputation will increase the company’s appeal to its customers, which will facilitate increased customer loyalty and additional revenue for the company as a result (Hartman et al, 2017). Also, socially responsible practices can be disadvantageous to an organization’s financial performance if it incurs more costs in maintaining these practices (Saporito, 2015).
Conclusions and Recommendations
Consequently, there is an urgent need for universal guidelines regarding Corporate Social Responsibility among organizations in different industries. This would minimize contentions that arise from differences in perceptions regarding what ethical business practice is (Hartman et al, 2017). From a deontological perspective, universal guidelines would also provide a metric for how effective or successful an organization is in adopting ethical practices (Hartman et al., 2017). In these guidelines, organizations should be encouraged to adopt a more inclusive stakeholder model of CSR that prioritizes the needs of everyone who influences the success or failure of the company, and not only to those who have invested financially (Hartman, DesJardins, & MacDonald, 2017). Consequently, one of the universal values for all organizations will entail addressing the needs of not only its shareholders but also its employees, customers, suppliers, the environment, and society in general (Hartman, DesJardins, & MacDonald, 2017). To further instill this value, international bodies can offer rewards and recognition for organizations that are most effective in adopting CSR (Mutjaba & Cavico, 2013).
In conclusion, Saporito (2015) recommends that a shift in perception regarding Corporate Social Responsibility may help in reducing the ethical issues surrounding the topic. More specifically, he proposes that social responsibility and profit maximization should not be seen as two separate business ideals (Saporito, 2015). Instead, social responsibility can be seen as a revolutionary idea that influences corporate practices in all organizations despite their different profit philosophies (Saporito, 2015). In this sense, acknowledging the customers’ values and the need for environmental sustainability only leads to more innovative ways of maximizing profit (Saporito, 2015). Similarly, meeting the employees’ needs will enhance their motivation, while using renewable sources of energy will streamline the supply chain management processes of organizations (Saporito, 2015). Consequently, perhaps all that is needed is a change in the current understanding of social responsibility which will allow us to identify ways through which social responsibility can maximize profits (Saporito, 2015).
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Article 2: The Big Business of Body Cams
Overview
The Big Business of Body Cams is a 2017 article by David Pasternack that highlights the ethical issue regarding the transparent use of body cameras by police officers in the United States. Body cameras have been increasingly adopted by agencies and police departments in the U.S. as a means of ensuring transparency in their law enforcement activities. This equipment is one of the modern means through which technology can put to good use. Pasternack (2017) mentions that the recordings from the body cameras have been essential in court cases, especially when no eye-witnesses were available to testify. Furthermore, they have contributed to a significant reduction in police brutality through enhancing transparency (Pasternack, 2017). However, there are limited guidelines regarding the ethical use of body cameras, such as when and for how long police departments should release their recordings to the public (Pasternack, 2017).
Additional ethical issues were also raised regarding the companies responsible for supplying these body cameras. For starters, some argue that these companies aim to profit from police brutality since more police brutality will increase the demand for their cameras (Pasternack, 2017). In this sense, the ethicality of their business motives is put into question (Pasternack, 2017). Furthermore, the companies selling these cameras have been involved in conflicts among themselves, with some being accused of unethical practices such as “anti-competitive” and “aggressive” means of attempting to monopolize the market in supplying the cameras (Pasternack, 2017). For instance, one of the main manufacturers, Axon Inc, was accused of “cultivating financial ties with police officials and coaching departments on how to use no-bid contracts” (Pasternack, 2017). Furthermore, Axon also accused another company of selling sub-standard devices and chose to offer free cameras to police departments in two cities (Pasternack, 2017). Such business tactics indicate desperate attempts at smothering their competition.
Analysis
From my understanding of Pasternack’s article, I think that the ethical issues surrounding the use of body cameras reflect the general public distrust directed towards law enforcement agencies. In recent times, police brutality has been a point of serious contention, with many individuals believing that police officers specifically target African Americans and other minority races in meting out their brutal acts (Pasternack, 2017). Police officers have a legal and ethical obligation to protect citizens, and random incidents where they ignore these obligations have perpetuated the perception that they cannot be trusted. As such, most Americans are concerned that the police may deliberately withhold video footage from their body cameras for unethical reasons (Pasternack, 2017). Furthermore, many believe that the use of body cameras does little to uproot the culture of bias and injustice in the American police system (Pasternack, 2017). As such, there is a need for public reassurance through the consistent and transparent use of body cameras.
Some also perceive the purchase of body cameras as a less efficient way of utilizing taxpayers’ money because they are expensive yet do not completely solve the bias entrenched in most police departments (Thomsen, 2020). This argument is supported by the view that perhaps this money could be used to do more good by the American government, such as rectifying other problems in the American police system, such as better police training and recruiting more police officers (Thomsen, 2020). Also, the use of body cameras by police officers raises issues regarding the privacy of both the officers and the individuals being recorded (Thomsen, 2020). Additionally, most police officers may perceive body cameras as a means of minimizing their autonomy, which may add to widespread dissatisfaction and deliberate sabotaging behavior in their work. This embodies the perception that perhaps law enforcement officers face more judgment than credit for any outstanding work (Collins & Klahm IV, 2018). As such, many police officers may feel that their need for a fair work environment is being overlooked while trying to make the citizens feel protected (Collins & Klahm IV, 2018).
Conclusions and Recommendations
Consequently, there is an urgent need for appropriate policies and regulations regarding the use of body cameras. For starters, universal guidelines for maintaining privacy need to be established. Law enforcement agencies should also ensure that systems are in place to protect the individuals who may be exposed to harm if their identity is revealed through the recordings from their body cameras (Thomsen, 2020). As such, guidelines should be created regarding the extent to which recordings from body cameras can be made public (Thomsen, 2020). Similarly, the use of facial recognition technology in body cameras needs to be regulated (Thomsen, 2020). Also, more police officers need to be trained on the ethical use of body cameras (Collins & Klahm IV, 2018). This will include training on how they can capture the relevant information during their encounters (Thomsen, 2020). Also, body cameras need to be improved to eliminate technical issues that may result in the loss of recordings that may be crucial in court cases (Thomsen, 2020).
In conclusion, the ultimate solution to reducing the ethical issues surrounding the use of body cameras lies in enhancing public trust towards police officers. This solution will be more permanent because citizens will believe that the police are interested in their rights. Similarly, mutual trust between the police and citizens will make the police officers feel valued and appreciated, which will enhance their motivation and dedication. To regain this trust, police agencies can employ performance evaluations for their officers to increase their efficiency and identify weak points in their processes (Collins & Klahm IV, 2018). Furthermore, more initiatives can be employed to point out officers with problematic behavior, which should be followed by a comprehensive personalized intervention to remediate these officers (Collins & Klahm IV, 2018). This will ensure that all police officers efficiently perform their duties while respecting the rights of American citizens, which will be crucial in establishing trust (Thomsen, 2020).
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Part 2: Film and Course Reflection
Of the six films viewed this semester, I felt that the Food Inc film had the most important impact on my perception of ethical business practices in the American agriculture industry (Dutch Customs, 2011). The film evoked in me a sentimental response towards the injustices facing American farmers whose needs are put aside by conglomerate organizations looking to maximize their profits. More specifically, the deplorable working conditions and livelihoods of these farmers reflected chronic suffering simply because these conglomerate organizations prioritized their shareholders’ demands (Dutch Customs, 2011). Furthermore, the film was immensely eye-opening regarding the potential harms caused by modified farm produce that is being consumed by the average American who does not understand the mechanisms employed to consistently provide these products. The grim picture of the American agriculture system painted in the film was worsened by the inhumane treatment of the animals being utilized for products such as meat. Nonetheless, I also saw an opportunity for improvement in how we can incorporate ethical practices in the American agriculture industry. For starters, strict regulations regarding the use of chemicals in modifying farm produce are urgently needed. The film also acknowledges the power of the average American voter in revolutionizing the practices within the agriculture industry. Also, the film was a call to action directed towards the U.S. government in minimizing the monopolization of the agriculture industry by unscrupulous conglomerate organizations.
Lastly, I found this class generally exciting and educative. The discussions were immense in providing an insight into the different perspectives of other people concerning the ethical issues discussed. Also, the interactive nature of the class made it easier to learn from my classmates and expand my point of view regarding certain topics. The inclusion of videos was also helpful in eliminating monotony. Moreover, the reading material was not only relevant but also related to the events in our current society. Nonetheless, I think that the discussions could be more guided such that we are informed regarding the specific way to respond to certain questions. Apart from that, I frankly enjoyed the class.
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